
·~ .......

Cast-Synopsis-Exploitation Ideas-Artists' Designs

Read every word in this folder-it will help bring money into your box-office

MARY PICKFORD'S ." .

Scenario by MARION FAIRFAX

HThrough The Back Door':-..-- .
Direction by JA~K PICKFORD and ALPRED E. G~E.EN -

Lightini effects by WILLIAM JOHNSON

©ClL 16691

Everything you need for a tremendous
advertising and exploitation campaigp on

latest United Artists' production

,.
Photograph)' by. CHARLES ROSH.ER

girl.

In giving you some ways and
means to exploit this production, let
us call your attention to the tide of
the picture, "Through tile Beck
Door." The name of th· picture
suueats an unique lobby and oae
that is economical a well. Build
a back door err~ over yoar maiD
entrance. Put a garbage can, a mop
and a couple of brooms along side
of tt. Paint a sign above the door-

ay reading "The Back Door."
Th you can let the effect of
your audience entering the theatre
throuch the back door. Let the
prl»age can be the receptacle for
ticltets.

For interior decoration it mi t
not be a bAd. idea to drape a rew
Bellian and Freacb ftap. nil win
h p to get OY roreiP
pbere and the fact at part or
Itory 4 in Belli

~.

Doa'l For.. Photopoapbl
Wbatever you do, do it in a big way and y _ ill et big re-

turns and when you are iD the
midst of it aU, have photolf'8Pbs
taken of your lobby, your theatre
int rior, your ushers, YOUI' every
stunt; send them to us with a dis­
scription of what you did, and "el1
get the trade journals to give you a
real boost for the efforts you put
forth.

If e can be of any added help
to you, write u, immediately. We
are always -!t your service.

chants with "'indo displays, fashion shows, advertising tie-ups;
your interesting school children in the production; the conducting
of cont ts llDd the bally-hooing of tlJe picture in the style such a
production deserves.
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Get on the Job

And to do this, take into consider­
ation these things. The declaration
of your lobby in additon to your
regular di play of lobby photo­
graph and one sbeets. The decora­
tion of the interior of your tbe­
atre. The costuming of your ushers
and other theatre attaches. The
proper musical etting. An attrlC­
tive stage etting and prologue of
whatever sort your community is

6tted for. Your ou -4oor Ad­
vertising on billboards. Your news­
paper advertisiq. Your exploita­
tion, such as co-operJtiDg with m..-

But that's not the way to get the
most and the best out of any pro­
duction. U's a poor policy to fol­
Io in regards 10 tremendously
popular and stupendous a produc­
tion as "Through the Back Door."
Don't simply announce the produc­
ti~m and'then sit b citand purr at
the old cigar and think that every­
thing is going to come your ay.
Don't let a single tone unturned in
your errorts to apprise every solitary
man, woman and child in your wholo
community of the fact that Mary.
"the world's sweetheart" is to ap­
pear at your theatre in the kind of a
production that sbe i best fitted to
play in, the kind that they like best,
in fact the kind that made her
famous.

The most important business in exploiting a Mary Pickford
production is to exploit MARY PICKFORD.

You know, just as well as anyone can tell you, that her name
has tremendous box-oftlce value, that there are hundreds llDd thou­
sands of people in your commUnity that are actually in love with
her and that aU you need do is to simply tell them that Mary
Pickford is to be at your theatre and they'll come in large numbers.
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You have a gQ9d seGtnl poiot in the fact that this is the tnt
time Mary Pickford b ever appeared in a society dramL

AtIractiDt the CIIiIdna
Children will be attracted to the picture when they learn that

Mary Pickford'is up to her old. tricks again of riding donlt ~, pur­
loining 8ab and doing aU the other laugh-provoking pranks that
have made her famous.

For a bally-boo, hire a girl who can ride, and dress her like
Mary Pickford and then let ber ride through your town on a mule
carryiol a sign calting attentioa to your sho....

Tbe phrase "Through the Back Door" is particularly adaptable
to an exploitation campaign. It can be used in a millioo ways. by
working it into sentenc and slogan advertising the picture.
Catch-phrases uch as "See through the back door and chance
your outlook on life." "If you keep looking throu&h the back door
you ...ill flnally find something of inter t." "The jlCrson whose
ooly vicw is through the back door is not always disappointed:'
"Mary Pickford went through the back door to fame. See hoY
she did it at " :'

. Cop, for Poet-earda
For postcard copy, to be sent to your mailing list, the follo...­

ing i UII ted :
"Tbi postcard, ...bic:b comes to your front door is to remind

you that you can see "Through the Back Door," Mary Pickford's
latest photoplay, at the next .

Don't overlook the immigrant angle in tho picture. There are
millions of people in th' country ...ho come into it through Ellis
I land. Remind them that there i a Climpse of the i land in thi
picture.

H..••• Short s,aopeiI
Here is a b .ef synopsis for your progrMl or for beralds:
Because a servant loved her and because her tepfather made

her mother leave her in Belgium, little Jeanne Bodamere faced the
problem of winnin recognition (rom the mother who thou""t ber
dead. She came to America an immigrant when the World War
broke out with only a note and a p port with ...hich to make her
identity known. Her mother lived in a palace on Lone Island.
The child came to it in a delivery ...agon. Of c:oarse, the

mother did not recognize ber, and
circums co pired to preveilt
her telling who sbe really w _ In
order to cain entrance to the home
that w ri tfuDy hera e had to

ter it throueh the back door • a
servant. The trials and tribulati
she encountered, the heartaches and
the plot sbe found all combine to
mak a fucinating an" ltippiDl
drama. And e climax that made
possible the mother love this little
child hun ered for ill tug hard at
the heartstrin of all who see it.
"Through the Back Door" sho
Mary Pickford at her best-a child
role with all the Pith ,all the com­
edy and all of the little whimsical
touch that have made her famous.
'" Don't m' thi picture "When it
comes to the next ..

Your best sellin, points in thi
picture are these:

Mary Pickford in a cbild role.
Her Rrst appearance in a society

drama.
The fact that it contai two of

the most amusin, lCCOes ever
screenecl-the antics of the trick
donkey and the antica Pick-
ford when e scna floor with
brushea tied to her r

Dwell upon the fact that thi fea­
ture i rife with comedy.

Say that her brother Jack helped
direct it.

Also mention the fact that Alfred
E. Green, bo eel I

1 an on M'I. and Da Loa
• c:o-directed with J Pickf

Th is the 8rst p' re D which
Mary Pickfcml
,ui of two directors.

A mixed quartet dreSsed in Belgian peasant co twne singing
the Belgian national anthem and folk songs as well _ American
soup ou&bt to be out of the ordinary.

This same idea can be carried. out in costuming the ushers•.
The wooden hoes, blouses, caps and baggy breech will attract
a lot of attention, especially if you have girl ushers. Any cos­
tumer in your town can probably rent you these things cheaper
than you can make them.

Co-osNnt With .a..ab
A corking cood co-operative merchant tie-up can be orked

out in connection with this feature. Practically everything of con­
sequence enters a home through the back door. All deliveries of
groceries and other commoditi are made at the back door. Why
not ork out an advertising campaign with one or two of your lead­
ing tradesmen featuring this angle? On every package delivered at
the back door put a card bearing a logan imilar to the following:

"The good things of. life come to your house through the back
door. Good entertainment comes the same way. See Mary Pick-
ford in "Through the Back Door" at next. . . . . . . .. And
don't forget to trade at ( here mention name of your tradesman)."

If you establish this tie-up with enou&b merchants, you can
put your ad. into practically every household in your city.

s.c.. WiDcIow Dilpla,.
By playing up the style angie that is one of the features of

thi picture you can probably get some novel windo . The ...ear­
ing apparel featured in thi production is of the vintage of 1903.
Sell the idea to the windo... dr ers of your Ie ding department
stores that they can put in some crowd-pulling displays by she....
ing the contrast in the. styles of 1903 ...ith those of today. Peg­
topped trousers for the men, and long ltirts ...ith tl'l\ins, and tight­
fitting bodices with puff sleev . You undoubtedly can get the old
fashioned garmen from a costumer, or if not then advertise for
them in the papers and also run stories and. offer a sm 11 prize for
the best dr of the bre... of 1903. This ...ill certainly attract a
lot of attention because of i novelty.

G. Aft. School Childree
11 your public schoo have se...ing or dom tic science depart­

men , perhaps you can ...ork out a
cont t for the b told fasbioned
dress. A display of the orkmansbip
in your lobby will stop 'em and tum
'em all to rubber. See tbe te cber
in charge of this or in your near-

t school, or better till, if you are' .
in a big city, take it up with the
board of education. And if you can­
not work this out with the public
sc.hools, then it ...ill make a pippin
of a tie-up ith the editor of the
woman's page or your leading
daily.

Appeal to W
"Throuch the Back Door" offers

many attractio for women. Stress
the follo...ing in your adverti ing
and publicity. First, the contrast in
styles. The mother love angle and
the filial devotion of the heroine.
The fact that it i in a sen a so­
ciety drama, giving a glimpse of
the life of the rich in their Long
Island habitat. Ask the qu tion,
"How much should a oman sacri­
fice for ber husband?" The mother
in this tory gave up her child;
many 0 en in life h"ve done the

me. H any husband tbe ri&bt
to demand this? If you have a paper
in your city that specializ in ad­
vi to th lovelorn, th' problem

illtt appeal u a feature. Material
of this IOrt· ualIy attractive to
Scrip papers. Try it out on one of
your omen: pale editors, and let
ber her women readers ho...
many of th 1 are 100 io, out on
Iif. thro &h I back door tlKause
of some needl or futile criflce.
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